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CQM? QSERS and SQMGWRITERS pubUSh their work to rach a wider audience and make money. !
h DubLiSNr\g usually weans PRINTED SHEET MUSIC (dso lnown o« SCORES) :
y DuchShlr\g helps to PROTECT ad VALUE rusic, ad Looks after the business side (Lie ROYALTIES) ;

Dubtishing ‘HouSe,S ak companieS that take ré,Spor\SiEiLi'tS for the 'ﬁ\o(var\cemeﬁts in TECHNQLQGY (Like E'MAIL SQCIAL
collection of ROYALTIES, mding of dedls with PRINTERS, MEDIA a the INTERMNET) dllow corttact across the 9Lobe :
and the selling and distrivution of SHEET MUSIC. Selne ~publishing gives composers FULL COMNTROL of their wor'.
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Pub Ghm ouses [’la.\)e he lLVlALVl X Need 0 40 Llrou L\a agent or on’t heea to ao thnrow an a.aen X Less arl« ingor pro ona
/ to \m xsh%numc ! f ] com in% fer Qo wil (Qﬁf / (Dsa,,\{):mj E(iz y th jlq J ¢ g} Etwllmheest j/l gtOMOtcarrteal out
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